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an overview BÉIS is a travel and lifestyle

brand Founded by Shay

Mitchell in 2018,

The brand’s first breakout

product: The Weekender Bag

BÉIS products have been

featured in top publications

like Vogue, Forbes, and

Harper’s Bazaar

strong digital presence and a

commitment to staying

culturally relevant
delivers products that are

both Instagram-worthy and

travel-ready.



Digital Persona
Cleo M. 

Notes: 
Between ages 23-29
Young Trend savvy
professional
lives with her
fiancee, Bennett, and
their cocker
spaniel, dottie
Northwestern Grad
architect
san fransisco
enjoys art, wine, hot
yoga, the beach and
self help books
active on socials 
loves LinkedIn



CURRENT APPLICATION: SOcial media

Instagram: Showcases product
launches, influencer
partnerships, and aesthetic
content through Reels,
Stories, and shoppable posts.

TikTok: Leverages humor,
packing hacks, and behind-
the-scenes content 

Pinterest: Uses mood boards
and product pins to inspire
travel aesthetics

Cross-platform strategy:
Maintains a consistent tone—
chic, relatable, and functional
—tailored for each platform’s
unique audience behavior.



CURRENT APPLICATION: Email marketing



CURRENT APPLICATION: Website analysis

strategic ctas

Strong visuals

Intuitive 
browsing



strategy



Tows Matrix



plan



Documentary: “Unpacking Beis”

BTS of beis

Manufacturing process

different people

involved

how the brand came to

be

“Maxi - Mini” brand

transparency/rising

costs while contnuing to

expand brand awareness



Interactive Online quiz: “trip styler”

 uses personality, style,
and travel-based

questions to match
users with a unique

travel archetype  and
curated product

bundles 

generates shareable
graphics, filters, and
results optimized for

TikTok, Instagram, and
Snapchat — encouraging

organic promotion 

enhances the online
experience and reflects
BEIS’s chic, functional
brand ethos as well as
their consumer (Cleo)

By inspiring uGC the
quiz becomes a low-
cost but high-impact

marketing tactic 



TikTok Charity series: sisterhood of the traveling suitcase

Empowers Women Through
Storytelling

Prominent women share
travel stories, donate, and pass

the suitcase on.
Boosts Brand + Social

Impact
Raises awareness for BEIS and
supports causes like Freedom

Network USA.
Drives Engagement + PR
Growth Creates viral,
heartfelt content with
real-world and digital

reach.



Sponsoring an emerging popstar: “beis is carrying the weight so she can carry the show”

A combo of traditional
and integrated digital

strategies expand BEIS’s
visibility and brand

equity.
The brand positions

itself at the
intersection of music,
lifestyle, and travel

 organically inserting
itself into social
content through

behind-the-scenes
photos, vlogs, and
social media posts

tour sponsorship model
is an untapped marketing

avenue that could
redefine how travel
brands engage with

audiences.
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